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	Gitte Stald 12


	GLOBAL REACH, LOCAL ROOTS: YOUNG DANES AND THE INTERNET
Introduction
􏰆 Seen from a meta-perspective, young people’s uses of the Internet do not differ essentially from those of the average population of Internet users. We all basically communicate, find information, are entertained, or trade
on the Net. We meet other people, exchange experience and opinions and emo- tions. Experience and influence of the various forms and purposes of virtual life are intertwined with our experience and life in the physical world and we develop our identities in the dual realms of the virtual and the physical. The world opens up to us via the Internet when we transgress traditional borders in time, space, and place and achieve direct and immediate access to people and places around the globe. At the same time we drag the world into our computer and comprise it into meaning and usefulness in our local context. But, with these general meanings in mind Internet uses—and attitudes toward these—are as much defined by social, cultural, and educational background transversely to uses distinctive to age and gender and to individual interests, needs, and competence.
In the perspective of the general and of the specific young Danes’ uses of the Internet can be characterized on the basis of four sets of dualities: First, the Inter- net has been integrated into youth cultural and social practices over a short period of time. The Internet has become an obvious choice for communication, informa- tion, social, cultural, and emotional exchange, yet it is also in spite of its conver- gent “nature” thought of as one among more choices of media. Second, the Inter- net is important to adolescents in the process of developing individual and collective identity and finding one’s footing globally as well as locally, but in the ad- olescents’ own interpretation offline experience holds a deeper impact. Third, nu- merous interpersonal relations, networks, and communities are established, tested, and developed via the Internet, but in coherence with offline relations and networks.
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The Internet also holds an important role as a tool to maintain relations and com- munities established offline. Finally, adolescent Internet users have access to infor- mation on other cultures, living conditions, political systems, and geographical surroundings in a scale that surpasses the level of information of older genera- tions. Still, the immense sources of information and impressions of the world tend to support a dual attitude of global orientation but also a strengthened awareness of the local rooting.
Additional to these issues a number of specific characteristics can be distin- guished. For example, the Internet provides young people with spaces and places for experiment and for challenge of society’s and parents’ norms and borders. The pace of exchange and distribution of information is immense, substantially sup- ported by various Internet services. Information of global reach as well as individ- ual experiences and thoughts of the world is represented and easily accessible on the Internet and enhances the channels and number of sources of information and experience. Another aspect is the fact that Internet use along with the mobile phone enforces the notion of immediacy and pace because of the constant possibil- ity of connectivity, updating, and crossing of temporal and spatial borders. Fi- nally, various uses of the Internet trigger considerations about questions of valid- ity, trust, and risk in online, respectively, offline relations.
The aim of this chapter is to present along these themes a few important points regarding the role of the Internet in Danish adolescents’ cultural and social prac- tices and the impact of Internet uses on the understanding of being globally orien- tated and yet locally rooted.1
The chapter largely builds on analyses from a year 2000 study of 12- to 16-year- old Danes’ media uses in the crossing between the global and the local but is brought up to date by including new data and analyses of focused areas of uses.2
Access and Development
By the end of 2002, 65% of the Danish population and 82% of the 16- to 19-year- olds had Internet access at home (Danmarks Statistik, 2003). In 2003, all young Danes’ have access to the Internet either at home, at school, or at Net-cafés as they had in year 2000 when I first analyzed young Danes Internet uses (Stald, 2003/ 2001) and almost all make use of it. The developments that can be distinguished during these three years are reinforcements or alterations of uses, trends, and atti- tudes that were already prominent in 2000. One of the interesting developments is seen in the actual use of the computer/Internet as the convergent medium when it is used for communication, download, and playing of both music and fiction (mo- vies and TV), and as news channel (online newspapers and TV/radio programs) and platform for gaming. This development is in particular remarkable for the advanced users, but nevertheless, the Internet is still used in combination with a range of other media.
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From the late 1990s, Internet services have become integrated in Denmark both at the institutional levels of society and at the level of the individual citizen. It is no longer possible to identify the Internet as a phenomenon connected alone with academia, institutional administration—or youth culture. When your grand- mother sends you an e-mail with a link to some information, when your aunt has found her new husband via online dating, and your teacher bought his camera on a Web auction, when the guys you meet in a Counter Strike combat are between 10 and 40—and when all other media refer you to check out their Web site, online debate, direct, updated news, the Internet is truly integrated in Danish society and culture.
One of the conditions of development that the young users have had to deal with is the increasing influence of economic and commercial interests related to Internet uses. Patricia Wallace among others points to the fact that commercial interests have played a central part in “the expansion of the net’s role and capabil- ities” (Wallace, 2001: xiii). One of the distinct consequences of this process has obviously been shifting patterns of organization of and access to Net-services. Commercial interests show among others as charges for services, direct and broad marketing, and Internet sale/auctions. The young users meet the commercializa- tion of the Net often and heavily because of their generally broad and extensive uses of the Internet. Apparently they have adjusted their uses to the changing “na- ture” of the Internet from a free and open source for those who had access to a system of institutionalized, regulated, exploited system mirroring the structure and interests in offline society. By contrast, one of the popular ways of using the Internet is to sidestep regulations and fees and to explore the possible alternative uses of the Net.
The levels and ways of use vary greatly from one adolescent to the other and often also over a period of time. Generally, however, the Internet is integrated in ad- olescent everyday life as an obvious choice—pragmatically focused on local useful- ness. The drawing illustrates the integration of media in everyday life of a 15-year- old boy:3
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132 places, politics, and policies of the internet Figure 1. Paolo, 15 years
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Paolo titled his drawing”Media Around the Clock”, which is a rather precise description of how a broad variety of media—digital as well as ‘traditional’ are integrated in the everyday life of Danish adolescents— TV, computer with the Internet Modem, books, telephone, music. Music accompanies almost all activities, also while other media are used. The clocks on the wall indicate certain media uses at certain hours but rather than exclusive uses they demonstrate typical times for typical uses. The two timeline- arrows that frame the drawing are more important as indicators of the continuance, the process of media uses. The home based Internet use is still to many young Danes limited by the costs—illustrated in the drawing by the dial-up connection. Even if a growing number of Danish families get fast and cheap connections (ADSL) the majority still pays for the time and has cheaper and better access at school, libraries, work.
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Internet in Social and Cultural Contexts
Being with friends, finding new personal relations, and participating in a variety of communities is essential to most young people and, hence, “One of the main func- tions of the Internet for young Danes is to seek, develop and maintain personal re- lations. . . . The Net is a meeting place for young people both for ephemeral en- counters in one-time chats and continued exchange of experience and attitudes in chat- or discussion groups. Some online relations develop over time to be offline relations” (Stald, 2002a, p. 141).
Communicative forms for interpersonal exchange are varied. However, the hype of the Internet has decreased also in this area. Only very few of my infor- mants claim to like chatting randomly on the usual popular teen-chat-sites. Those who do try them out are primarily very young newcomers, teenagers who are
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bored or those who log into the “special interest” groups. The reasons given for not spending time on random chat are in short: the untrustworthiness of the par- ticipants and information given, that it is rare to meet someone with shared inter- ests, that intimacy and deep relations may develop over time but the users seldom meet many times, the consideration of potential threats of meeting criminal im- postors on the Net and maybe offline.
The number of “chatters” on the popular teen-sites has decreased remarkably during the past two or three years and it seems clear that the “serious,” deep ex- changes have moved to other areas of the Internet. This is primarily Instant Mes- saging via Yahoo, ICQ, or Jubii or discussion forums in communities of interest, for example, gaming universes. Many prefer Instant Messaging because
I don’t really bother chatting in teen-chat-rooms, GS. . . . Too many go in there just to spoil it for others and so on. Via icq you can choose with whom you want to chat. Q: Quite often someone you know beforehand, then? A: Well, yes, but, you can also say, “find random user,” right?
(Alex, 15 years old)
Instant messaging is also preferred to e-mails in certain situations of communica- tion. E-mail is primarily used to keep in contact with friends and family abroad.
The instant messaging and constant updating on networks in the individual’s youth cultural context has partly been taken over or heavily supplemented by the use of SMS on the personal mobile phone. These two tendencies—shift from chat to IRC and from IRC to SMS—are interesting because they point to a shift from the open, random “is-anybody-there” approach to the relatively closed, se- lective, and often locally rooted connection. In the popular chatrooms it is easy to go in and easy to leave, that is, relations can be abandoned at any time with few immediate costs to the participants. It is not as easy or at all possible to “lie, laugh, and leave” in established communities of interest and in online communication with friends.
The questions of validity, trust, and risk in the relation between offline and on- line experience are important to the young Net-users. As in the physical world, they like to explore possibilities and joys and usefulness of new areas and relations but have generally grown tired of the anonymity of the Net and the constant testing of trustworthiness. Gradually tools to distinguish the false from the true and nonva- lidity from validity regarding information and people have been developed by the individual or in the communities. Emerging forms of normativity, restrictions, and regulations within the communities in order to optimize the experience and prohibit the destructive input follows this.
The Internet allows the individual to experiment with identity, which is essential to adolescents struggling to develop their individual and collective identity, and finding their footing in the global respectively local contexts. Jay Bolter says that “The World Wide Web, too, permits us to construct our identities in and through the sites that we create as well as those that we visit. . . . This is not to say that our
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identity is fully determined by media, but rather that we employ media in defining both our personal and cultural identities” (Bolter, 2000, p. 17).
Creating Web sites or Web logs is one way of making yourself visible. Some of my informants have tried it out. Most, however, tire after some time, because it is time consuming and demanding to make a quality site. Fifteen-year-old Paolo says: “There are so many lousy sites and I don’t want to make one of those myself. . . . You know, people who have tried to do html who are not really good at it, so they have only put one picture up, and, well . . .”
It is easier and perhaps more fulfilling over time to be visible on the Net by par- ticipating in online communities related to specific interests like gaming, sports, or fan cultures. In these forums immediate feedback is given to the self-presentation in various forms.
The Internet’s potential role in the process of identity formatting must be seen in the context of the individual’s everyday life as it is illustrated by the drawing (Figure 2).
The Internet-based spaces for communication and social, cultural, and emo- tional exchange are important training fields for social skills, self-understanding, and understanding of the world to the young users, dependent on intensity and diversity of the uses. Some invest a lot of energy in creative, organizational, or in- formative activities on the Net. All, however, are also in a way hardcore users with the motto: “What’s the use of it for me?” In spite of the institutionalization and commercialization the Net is still perceived as a space for experiment and for chal- lenge of borders, norms, and rights to information.
File sharing is one example. File sharing has taken place since the first days of the Internet but only during the past few years has the phenomenon been orga- nized via enterprises such as Napster, Kazaa and others. File sharing and free download of music, films, and computer games has grown to the point where it threatens the business of the producers. Young Danes exchange files with thou- sands of complete strangers on the Net and information on the best downloads with friends in the local context. These actions make it possible to be up to date or perhaps ahead regarding the newest piece of music or the latest popular film or game. It also enhances the tendency among young people to construct individual cultural experiences when the CD with all the favorite highlights from a popular artist is burned. According to Patricia Wallace, the file sharers are aware that they break the law but they are seemingly “untroubled by any ethical or moral con- cerns” (Wallace, 2001: xix). They know of the size and profit of popular culture business and have probably all spent all their pocket money on CDs, games, and videos a few years ago.
Online multiplayer computer gaming is one example of Internet use as social and cultural training field, in the game, and in the gaming universe. One of the overall attractions of online multiplayer games is the fact that allies and oppo- nents are living persons, which make the game more challenging and unpredict- able but also adds to the experience of community in the context of the game.
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Figure 2. Michelle, 12 years
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The Internet is also a medium for personal, emotional experience in the process of finding one’s personal identity and footing. The life world of a 12-year-old girl is to a large degree influenced by thoughts on relations and her own position in the world. The diary with the heart and flower, the idyllic world—nature— represented on the TV-set, the relaxed position while listening to music are expressions of the dreams and hopes of an adolescent in a period of change. At the same time the early teens are also an age when growing conscience about the world interferes with the very subjective experience of relations and emotions. This is illustrated by the lines—newspaper page—with the words ‘politics’ in the lower right corner and the talk on the radio together with the music. The ‘Bla, bla bla’ in the upper ‘thought’ balloon is a quite reflexive comment on talking/being in contact is sometimes more important than content.
In the context of this article, however, the illustration of the girl behind the net is particularly interesting. The text says ‘INT NET’ or ‘INTO NET’ and ‘Searching Net’, ‘chat, chat’ on the red lips and ‘Mona to Angel’ in the speech balloon. The net-pattern over the girl could be interpreted as a (prison) fence but is more likely to be the visualisation of ‘into the net’—the online communicative situation where relations are established via chat. ‘Looking for net’ illustrates the self-reflexivity in the process—the girl is indeed aware of the potentials and the motivations for ‘going into the net’. The question marks represent the unknown but possible relations—the basis of the network, but also the question of validity and meaning of cmc-based networks and relations.
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The social element is important in online gaming universes both in the context of the single game and in the gaming environment and adds to the experience in the game (Stald, 2002c). The players share the experiences in the game according to the rules of the game, the gameplay, and the gaming situation (Figure 3). Interestingly, many continue to play particularly first-person-shooters at Internet-cafés or at LAN-parties after having cheap, broadband ADSL at home to be with friends in the local place while playing in global space.
Figure 3. Daniel, 15 years
One of the popular uses of the Internet is online gaming. Daniel is one of the relatively few who have experienced a virtual reality game. Online multiplayer games are easy to access and fascinating for several reasons for the players; so much time is spent online at home or at the nearby net-cafe. Daniel plays the (still) most popular game, Counter Strike, both with offline friends and players whom he meets only online. Note the engaged expression of the player at the pc—he is deeply immersed in the game.
Gaming is not limited to adolescents. A very large part of online players are over 20—a new generation of media users who have grown up with the computer medium.
The virtual reality scenario in the drawing can be interpreted as an illustration of the optimal gaming situation—the personal, virtual reality, online game.
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Global Reach, Local Roots
The Internet opens up the world to young people through the vast access to infor- mation, mediated experience, and through the possible reach of people around the globe across time and space. They put together a quilt of information and estab- lish an idea of the global common partly by the represented picture but also by self experienced knowledge. The important point is that they can actually challenge and qualify their knowledge of the world by going into a globally oriented dia- logue with fellow adolescents but also other sources of information. The differen- tiated perspective or personally experienced account of other cultures and condi- tions and realities is only a few mouse clicks and lines of writing and reading away. Some and apparently increasingly many, explore this possibility.
According to the young Net users much must be self-experienced in person in order to be valid. The drawing (Figure 4) is one example of the ways in which in- formation is experienced as mediated in several ways. The individual has to evalu- ate the input in the context of the local reality and personal experience.

Figure 4. Kristoffer, 12 years old
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Note again in this drawing the variety of media in the boy’s bedroom: Computer and Internet, television and videos, stereo and books. Music is overall.
Electronic media, in particular the Internet and TV, are important sources of information for young Danes. Various media may deal with the same subjects, which in this case is pro et contra the common European currency, but do also provide the adolescent with multiple sources of information. This is considered a positive possibility, but also a problem, because confusion might prevail over clarity when so much information has to be sorted out and evaluated.
Word bubbles translated from left to right: “my room;” “we don’t get the Euro-coin;” and “we will have the Euro-coin.”
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The mediated representations of the world provide the adolescents with infor- mation on exciting places and cultures, yet also on different conditions of living, dangers, and threats that make Denmark appear as the safe and secure haven in a period of life when they have to find themselves and their position in relation to the local as well as the global. The ambivalence of the young Danes mirrored in the obvious divergence between, on the one hand, the actual cultural transformation in the dialectic process between the local and the global and, on the other hand, the ways in which they talk about their views of the world and their experience of being Danes as well as world citizens. They do experience how cultural globaliza- tion actually takes place, not alone through the impact of international businesses, but also through uncountable everyday meetings and not least via media, espe- cially the Internet. Young Danes are globally orientated and Danish culture is con- stantly changing in the meetings with the global—politically, economically, cultu- rally. But the local rooting is strong and probably necessary to the young people in this period of their life (Stald, 2002a).
Conclusions
The Internet is obviously not an unchangeable system of technologically en- forced services. It is defined by technological innovation in synergetic progress with the ever-developing ways of uses and challenges of the usefulness of Internet-based services. The young Danes in my studies generally adapt rapidly to new possibilities and conditions of the Internet but are at the same time critically reflexive about the forms, meanings, and impact of the uses in relation to both their access to information and to networks and relations established and devel- oped via the Net. New services are tried out and evaluated in the context of local usefulness, of its way of enhancing symbiosis between various media in everyday life. Due to the convergence of possible uses computer-mediated services includ- ing the Internet exist in the youth cultural and social contexts as an important platform for experience, information, and social exchange. But there is no senti- mentality toward the Internet—if other platforms such as the mobile phone turn out to be more useful, effective, and fun in the diverse situations of use they over- rule the rather predominant status of the Internet. Not even better personal com- puters and fast and cheap broadband connections alter the integration of a variety of media in young Danes’ everyday lives. Two types of convergent media are up front following the development of advanced digital media and rapidly increasing access to a variety of these among young Danes—the powerful, graphically strong PC and the mobile phone with its minimal but fast-growing variation of possible uses. The mobility of the cell phone in combination with new online, mobile services may challenge the existing patterns of media use in youth cultural contexts and enforce the integration of mediated communication and experience in even more situations.
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The critical reflexivity, not to be confused with negative attitudes, embraces questions of trust, risk, and validity of information and experience. These atti- tudes depend on personal experience and are influenced by the discourse and gen- eral opinion in public as well as youth cultural context. The expressed attitudes do not necessarily reflect the actual uses and de facto impact. For example, seen from an analytical point of view the transcendence between offline and online spaces and the process of integrating experience and meaning from one realm to another is more complex and important than most of my informants seem to think.
One question regarding the impact of Internet-uses triggers considerations among my young informants: Is the world getting smaller or bigger because of the Internet and either way how does our increased universal knowledge and glo- bal connectivity influence our self-identity and the global processes of economic, political, and cultural development? These kinds of reflexivity arise at a different level of understanding than those of the rather unworried, immediate uses of the services. They point to the fact that young people may be orientated toward sub- jective needs and local usefulness, but they are not unconscious, uncritical users of digital media.
“I think that we have become used to getting used to things” (Asbjoern, 15 years old, on our changing world and the influence of the Internet)
Notes
1. An early, full version of this article, “Outlook and Insight. Young Danes Uses of and thought on the Uses of the Internet,” was presented to the 1st annual conference of the Association of Internet Researchers, University of Kansas, September 2000. Pub- lished in Andrea Kavanaugh & Joseph Turow (Eds.) (2003), The Wired Homestead. Boston: MIT Press. 
2. This paper is based on data from Global Media, Local Youth, part of the research pro- gram Global Media Cultures (1999–2001), Film & Media Studies, University of Copen- hagen. Sixty-four adolescents between 12 and 16 years were interviewed. Second, I use findings from an ongoing study of online gaming (methods: observation, interviews, and participation are used. Not concluded). 
3. All participants in the 1996/7 and 2000 studies made drawings of their everyday life with media, resulting in 164 drawings. The drawings present various themes and con- ceptions of media uses and everyday life. 
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